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Aboriginal Cultural Tourism Blueprint Strategy for British Columbia 
The Aboriginal Tourism Association of BC�s Blueprint Strategy provides a long-term plan for the 
sustainable growth and development of the province�s Aboriginal tourism industry. 

Implementing the strategy will help create new employment and economic development 
opportunities for Aboriginal people and communities throughout B.C. in the lead up to 2010 and 
beyond, while strengthening and preserving Aboriginal culture. 

The Blueprint Strategy puts the Aboriginal tourism sector on the road to full development � a 
major competitive advantage for B.C.�s overall tourism industry.  A strong Aboriginal tourism 
sector with diverse products in every region of the province is recognized as one of the major 
focuses for achieving the target set by the Premier to double tourism revenues in B.C. by 2015.  
 

The Opportunity 
With its 200 existing businesses (and 65 more in development), B.C. leads the country in 
Aboriginal tourism.  There are many wonderful Aboriginal tourism experiences now being offered 
here, but head-to-head on the world stage Aboriginal tourism in B.C. is still in its infancy.  We�re 
just scratching the surface of what�s possible. 

Current travel trends point to opportunity. Worldwide, cultural tourism is the fastest-growing 
segment, outstripping growth in traditional tourism by as much as 10 per cent annually.  More 
consumers are looking for authentic travel experiences as part of their vacation.  These factors 
create an excellent opportunity to grow Aboriginal tourism in B.C., and provide strong benefits for 
the long-term success of the province�s overall tourism industry.  

With the Blueprint Strategy in place, Aboriginal tourism is projected to grow by 10 per cent over 
the next five years, driving revenues to at least $50 million by 2012, up from approximately $35 
million today.  
 

Key Activities 
Key activities over the next four years include: 

 Provincial roll-out of the Aboriginal Youth Ambassador program. 
 Consumer advertising campaigns to increase visitation. 
 Publishing an expanded Aboriginal cultural experiences visitor guide. 
 Attendance at major travel trade marketplaces to increase Aboriginal tour packages.  
 Tourism education and training programs, including FirstHost, for Aboriginal businesses 

and communities to increase their market-readiness and identify new opportunities. 
 Career awareness programs. 
 Aboriginal cultural tourism authenticity protocols and certifications. 

 

Partners 
ATBC would like to acknowledge and thank its partners in the development and implementation 
of the Blueprint Strategy: First Nations Leadership Council, Four Host First Nations, Métis Nation 
of British Columbia, Province of British Columbia, Tourism BC, Indian and Northern Affairs 
Canada, Aboriginal Business Canada and Western Economic Diversification Canada, VANOC. 
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